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Th ence and Information [SAl) © iization Lid
Summit H

dradford
, West Yorkshire,
Linited Kingdom

The Science and Information Organization

9 April 2025

Drear Ati Mustikasari, Ratih Hurriyati, Puspo Dewi Dirgantari, Mokh Adieb Sultan, Neng Susi
Susilawati Sugiana,

Congratulations, your submitted paper titled “The Role of Artificial Intelligence in Brand Experience:
Shaping Consumer Behavior and Driving Repurchase Decisions” was reviewed and Accepted for
Publication in International Journal of Advanced Computer Science and Applications [LJACSA) Volume
16 No 4 April 2025.

Paper Title: The Role of Artificial Intelligence in Brand Experience: Shaping Consumer Behavior and
Driving Repurchase Decisions

Authors: Ati Mustikasari, Ratih Hurriyati, Puspo Dewi Dirgantari, Mokh Adieb Sultan, Neng Susi
Susilawati Sugiana

The acceptance of your paper for publication in JACSA reflects the high status of your work by your
fellow professionals in the field.

Bibliographic Information

U5 ISSN: 2156-5570({0nling)
LS ISSN: 2158-107X(Print)
Publication Frequency: Monthhy

Upon publication of papers, our next steps will be to submit all published papers in International
Indexes and University Libraries. 3ome of the indexes include Web of Science, Scopus, Inspec,
Ebesco, Microsoft Academic, WorldCat. 1JACSA is also indexed in the Thomson Reuters Emerging
Sources Citation Index and is also listed in the Thomson Reuters Master Journal List -
http://scdence thomsonreuters com/cgi-binjmist/jiresults. cgi*PC=MASTER&ISSN=2158-107X

All authors are deemed to be individually and collectively responsible for the content of papers
published by The Science and Information (SAI) Organization.
Hence, it is the responsibility of each author to ensure that papers submitted to The Science and

Information (5Al) Organization attain the highest ethical standards with respect to plagiarism.
Regards,
Managing Editor

JACSA

LS ISSN: 2156-5570 (Online)

L5 IS5N: 2158-107X (Print)

The Science and Information (SAl) Crganization
editorijacsa@thesai.org

www ljacsa.thesai.org

Website; www. thesal.org | Email; inf

Jorg | twitter.com/fthe
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Reviewer feedback 1

Reviewer Feedback Form Date April 5, 2025

International Journal of Advanced Computer Science and Applications (JJACSA)

Paper Title The Role of Artificial Intelligence in Brand Experience: Shaping
Consumer Behavior and Driving Repurchase Decisions

Reviewer Recommendation Neutral
Reviewer Ratings

The authors contribution to the paper Fair

Potential interest to research Fair

COommunity

Originality of the work Fair

Uize of examples and illustrations Poar

Quality of questions or problems raised by Good

the Author

Reader's confidence in Author's knowledge  Fair

Formatting and Presentation Good

Awareness of related work Good

Scientific Impact or Practical Utility Fair

Citations and References Fair

Paper Organization Good
Detailed Comments:

| have not found any advancement in the article. the data is collected , hypothesis set. statistical tools
applied, and resuits tabulated. just like an undergratuate class exercise. what is the significance of this
exercise and how it benefits man kind?

is the results drive to a policy decision, process change, or any 1 benefit for real life?
list it out or implement it and gather the result to write a technical paper.

The conclusion "This study contributes to the growing body of
research on Al-driven brand experiences and their impact on
consumer behavior. The results confirm that Al plays a
significant role in shaping perceived urgency, impulse buying,
and repurchase intertions. " is vague and no tangible findings

Grammar, punctuation, or spelling errors:
nA
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Reviewer Feedback Form Date  April 6, 2025

International Journal of Advanced Computer Science and Applications (JJACSA)

Paper Title The Role of Artificial Intelligence in Brand Experience: Shaping
Consumer Behavior and Driving Repurchase Decisions

Reviewer Recommendation Meutral
Reviewer Ratings

The authors contribution to the paper Fair

Potential interest to research

COmmunity Good

Originality of the work Fair

Use of examples and illustrations: Good

Quality of questions or problems raised by Fair

the Author

Reader's confidence in Author's knowledge  Fair

Formatting and Presentation Poar

Awareness of related work Fair

Sciemific Impact or Practical Utility Poar

Citations and References Fair

Paper Organization Fair
Detailed Comments:

The keyword ‘Component’ should be ignored.

The "l. Introduction” requires more elaboration on the motivations and potential benefits of the proposed
approach.

The main contributions and their possible implications are not well presented as well.

The research summary or the structure for the rest of the paper is missing at the end of the Introduction
section.

At the end of the Literature Review section, the authors should summarize their findings by indicating gaps
or shortcomings in all the reviewed papers.

Thereafter, the authors should indicate how their paper would address any or all of the gaps.

Arrange subheadings. The way it is, it is very hard to read the paper.

The research methodology needs to be clarified ensuring appropriateness and justification for the chosen
methods.

The limitation of the study must be highlighted.

Please add comparisons in a table (or subsection) so that one could fairly compare your work with similar
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Label + now meets the journal’s standards.
®  2kami 2 In this revised version, we have made the following changes:
®  marketing plan 2si.. 4 + Expanded the infroduction to provide benefits of h.
B soaluas prodiadbis 5 ) )
B soslutssi = « Clarified the main contributions and their implications.
B tugas 3 « Added a summary of findings and research structure at the end of the Infroduction.
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+ Clarified the research methodology and highlighted the limitabons of the study.
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We are delighted to present the Apal 2025 Issue of the International Journal of Advanced Computer Science and Applications (IJACSA).
You can access the issue here' hitps./the:
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- . We encourage you to share this publication with your colleagues and fellow researchers to help increase readership for all articles. For future paper submissions, please refer to the Call for Papers
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B merketing plan2si. 1 Promote your Research B .
B soslusaprodiadtis; 5 Feel your paper on your Linkedin, Twitter, Facebook, Instagram) using the following templates:
® soalutssi 2 « Just #published! Our #paper "your paper title]" nd here: [insert link to
» tugas £ + Check out our Aopenaccess paper tited “fyour paper title]" here- [insert link to paper]. Published in #IJACSA
= Our journal paper, “[your paper titie]" is. #UACSA [msert nk to paper]
Indexing
Each paper DO, which can be found on the article's dedicated webpage. The webpage for each published paper contains all relevant information, linked to the corresponding
DOI. Please note that it may take a few days for the DO records to be updated in CrossRef.
Papers from this journal are submtted for indexing in Scopus, EI, Web of Science, Semantic Scholar, Inspec (IET), EBSCOhost, and Microsoft Academic Search. The indexing process typically takes about 10-12 weeks
Wishing you all the best and hope to hear from you soon
Regards,
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WACSA
The Science and Information (SAl) Organization
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